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Introduction

This report presents the research
findings from the Fluent study on
the wellbeing of families during
the COVID-19 pandemic.

The survey was conducted online among a national
sample of 2,032 parents or guardians of children
ages 2-18.

In addition, 894 teens ages 13-18 from these
households completed a separate section of the
survey.

The survey was conducted April 22 — May 5, 2020.
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Which of the following best describes the state of the coronavirus/ Covid-19 outbreak in your community right now? N=2,032

At the time of the survey, nine in 10
families (91%) were living in an area with
stay-at-home orders or recommendations

to limit interactions with people currently
in place.




Parents name brands that have been essential to
their family wellbeing during the pandemic

When asked to name the top 3 brands most essential to their family’s wellbeing since the Covid-19 outbreak,
parents mentioned dozens of brands. However, the clear leaders stood out.

Thinking about the brands that have been essential to your family's wellbeing since the coronavirus/ Covid-19 outbreak, what are the top 3 brands that come to mind? (open-ended) Parents N=2032 ‘



Teens name tech brands as most helpful to them

Teens opted nearly exclusively for tech brands, when asked to name the top 3 brands most helpful
to them during the Covid-19 outbreak.

Thinking about the brands that have been most useful to you during the coronavirus/ Covid-19 outbreak, what are the top 3 brands that come to mind? Teens, N=894
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Dlgltal technology Teens did the following at least 5 tirﬁes urihgltgp’és
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Into teens’ lives
even in normal
times, but has
been indispensable
during the % ay video or online gam
lockdowns only 25% read books or

In the past week, how often did you do each of the following? Teens, N=894
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Tech brands have
also been
Indispensable for
remote learning

Nine out of 10 teens have used technology
for educational purposes during the
pandemic, with Zoom and Google
Classroom, the most commonly used apps.

Teens gave the thumbs up to most tech

" RATING: EXCELLENT/VERY GOOD | TEENUSERS brands used for learning.

coronavirus/ Covid-19 outbreak? N=894

How would you rate the quality of the technologies, websites or apps you have used for your learning or educational purposes

Which of the following technologies, websites or apps have you used for your learning or educational purposes during the current
during the current coronavirus/ Covid-19 outbreak? among those who used each app ‘




Technology has
also brought a
modicum of
normailcy during
the times of social
distancing




Parents also report
relying on digital
technology for a
wide range of
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Keeping family safe 50%

Keeping in touch with child’s school

Trying new activities for family to do together

During the past 30 days, to what extent have you relied on digital technology (smartphones, tablets, comw ‘o

for each of the following? N=2032 "
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